i ENERGYVALUE

- HOUSING AWARD °
ém Sponsorship Invitation

For builders who are continually seeking new ways to make
their homes more efficient, sustainable, and affordable, the
significance of winning the EnergyValue Housing Award

has never been greater. The addition of the Existing Homes
category in the 2011 EVHA sets the stage for participation of
not only the nation’s best new home builders, but also its most
progressive and creative remodelers.

Now in its 16" year, the annual EnergyValue Housing Award
Ceremony and Dinner typically attract hundreds of the indus-
try’s most innovative and successful contractors, policy makers,

——

EVHA Dinner sponsorships are available at four levels:

PLATINUM - $10,000

— ONE AVAILABLE in each major product group*

=> 16 VIP Dinner tickets, 4-color, 2-page ad + 1-page sponsor
provided article in the EVHA publication

=> 12 VIP Dinner tickets, 4-color full-page or cover(as
available) ad in the EVHA publication

=> 8 VIP Dinner tickets, 4-color half-page ad in the EVHA
publication

PREFERRED - $3,000

=> 6 VIP Dinner tickets, 4-color quarter-page ad in the EVHA
publication

and manufacturers. The highly anticipated 2011 event, which is
being held in conjunction with the International Builders Show
in Orlando, Florida, is sure to be memorable in many ways.

The NAHB Research Center and its partners (the U.S.
Department of Energy, the National Association of Home
Builders [NAHB], and the National Renewable Energy
Laboratory [NREL]) invite you to support the 16" annual

EVHA competition. Your contribution will acknowledge the
outstanding strides builders are making in improving efficiency,
indoor air quality, and sustainability in the new housing market.
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All EVHA sponsors receive:

=>» Recognition on the cover and throughout the 2011 EVHA
Winner Publication which is distributed to IBS Attendees,
Home Builder Associations, Professional Organizations, NAHB
members, and through various conferences and direct mailings

=> Rights to use the 2011 EVHA Sponsor logo for 1 year
= Prominent display of logo: in EVHA publications, displays,
media presentations, and on the EVHA website

=> Link on EVHA website beginning at time of commitment and
continuing through the next year’s competition cycle at
http://www.nahbrc.com/evha

=> Recognition in EVHA PR/marketing materials
* Platinum Sponsorships will be limited to one sponsor in each major product

group (window/door, insulation, appliance, etc.) and will be accepted on a
first-come basis.

Please provide the following information and return via email to: evha@nahbrc.com
You will be invoiced for payment and will receive a Sponsor’s Agreement at a later date.

For more information, contact Debra Sagan, Program Coordinator, NAHBRC 301.430.6210 or dsagan@nahbrc.com.
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